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Overview of ITC 



Our mission 

To foster inclusive and sustainable growth and development through trade and 

international business development 

Our goals 

Strengthen the integration 

of the business sector of 

developing countries into the 

global economy 

Improve the international 

competitiveness of SMEs 

Improve the performance of 

trade and investment support 

institutions for the benefit of 

SMEs 



ITC’s Focus Areas 



The Global Goals are ITC’s Goals  



How ITC projects link to the individual SDGs 



2016 ITC interventions: doing more, better 



ITC 2016 in numbers 



ITC 2016 key performance indicators 



Key programmes and initiatives 



Providing Trade and market intelligence 



Building a Conducive Business Environment 



 

 

 

 

Strengthening Trade and Investment Support Institutions 



 

 

 

 

Connecting to international value chains 



 

 

 

 

Promoting and Mainstreaming Inclusive and Green Trade 



 

 

 

 

 

 

 

 

 

  

 

Supporting Regional Economic Integration and South-South Links 



Partnering with the Private Sector, for the Private Sector 

Supporting SME Growth and Job Creation 
  

 The private sector - an increasingly important partner in delivering our work 

 

 Companies that do business across borders have the expertise SMEs need.  

 

 Only the private sector, together with better domestic resource mobilization, can 

leverage development financing flows from the billions in traditional donor assistance 

to the trillions needed to meet the post-2015 development agenda.  

 

 We work with the private sector, for the private sector. The goal is to create virtuous 

circles.  

 

 When Bosch helps Kenyan SMEs boost their competitiveness, it may well be creating 

future customers for its household appliances. When ITC and DHL join forces to 

implement a programme of logistics advisory services for SME competitiveness, it 

lowers logistics costs, ensures quicker customer response and delivery time for 

SMEs. It ensures greater logistics skills and export preparedness for benefiting 

SMEs.  



ITC’s approach to strengthening the role 

of MSMEs in rural transformation  



Trends 
20 

3%  Urbanization 

growth rate in 

developing countries 

 

Rising Inequalities: lack of 

linkages in market access 

impacting rural communities 

livelihood 

 

21.5 million people per year  

displaced due to climate change 

 

75% of workers are engaged in 

agriculture and food systems 
 

 

1.3 billions of food losses 

each year 

80-90 % of national food 

consumption is from  

domestic supply chains  

 

80% of food is produced 

by smallholder and family 

farmers 

 

75 % of the world’s 

hungry poor are living in 

rural areas 

 



Some constraints for rural SMES to reach local 

and international markets 
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Access and cost of 

energy 

Connection to markets, 

information, training and 

adapted technology 

Access to market, 

buyer and finance 

information 

Clean water and food 

safe system 

Infrastructure and 

support policies 

Lack of skills and access 

to quality inputs 



ITC approach to linking MSME’s to 

agribusiness and food systems 
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Product and market 

development 

Favorise rural hubs 

Add value and diversify 

incomes in rural areas 

Ensure safe and 

nutritionnal food 

Decent job creation in rural 

areas and income generation 

Promote green and 

appropriate technology 
Public-Private Alliances for 

improved competitiveness 

Empowerment of 

vulnerable populations 

Promote market 

linkages, investment and 

innovation systems  



Case study: Ghana- Yam flour and cocoa 
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Challenge: Rural communities in Ghana suffer from food and income insecurity due to a prevailing focus on the 
production of cash crops.. 

 

Solution proposed: through Alliances for Action, value chain stakeholders are joining forces with farmers top form 
private public partnerships and develop business linkages that improve livelihoods and value addition. 

 

Impact:  

• Rural value addition partnerships: more sustainable linkages with yam and cocoa buyers; new products and 
markets developed 

• Income increase for cocoa farmers: 22% overall average revenue increase for cocoa lead farmers selling food 
crops to new buyers; 

• Gendered impact: Resulted in male farmers committing to empower women economic activities; 102 women 
farmers reported improved skills in ability to diversify business in export-related operations; 390 women 
entrepreneurs met with buyers; 

• Environment: Sustainable food crop and cocoa production. Yam production practices implemented and 
environmentally sustainable. Renovation of the cocoa plantations system through agroforestry; 

• Processing and Value addition activities: Agro-processing SME’s trained in improving processing, efficiency 
and reducing cost of doing business; Yam Flour product line and website developed in partnership with 
Ghanaian influencers;  

• Participatory M&E: Each project partner selected relevant indicators and farmer baseline characterization tool 
developed to monitor follow-up and evaluate the impact of the project. 

 

 

 
Partners: 



ITC – FAO Joining forces 
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“Improving food packaging in Small and Medium sized Agro-

Entreprises in Sub-Saharan countries’’ 

• Provide guidance to actors in the agri-food sector and governments on 

appropriate food packaging systems including 

• In order to: 

• Reduce post-harvest damage and loss 

• Improve food quality, shelf-life and safety 

• Improve SMAEs competitiveness 

• Through: 

• Training the Trainers in Packaging 

• Design & Implementation of packaging centres 

 



2017 Key events – Join us! 



 ITC’s flagship event: unique global conference and B2B 

matchmaking platform dedicated to supporting trade-led 

development 

 600 policymakers, business leaders, heads of national trade 

& investment support institutions, international agencies 

 High-level plenaries, interactive workshops and B2Bs 

 Contact: wedf@intracen.org  

 

 

mailto:wedf@intracen.org


The event will be an opportunity for policymakers, the business community and 

civil society organizations to convene and galvanize support for inclusive trade 

policy and ITC’s SheTrades initiative to connect one million women to market by 

2020, using trade as a lever for women’s economic empowerment. 

 

Contact: TRADE-AND-WOMEN-2017@ec.europa.eu  
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THANK YOU 

Marcos Vaena:      

 

vaena@intracen.org 

+41 22 730 0173 

mailto:vaena@intracen.org

